
CASE STUDY



Lee Kum Kee Group has become a globally renowned ethnic Chinese 
enterprise spanning three centuries. It provides over 220 choices of 

sauces and condiments to over 100 countries and regions across  
the five continents.

Our multi-disciplinary design and communication agency Magnetic, was
appointed by them to design the online prize draw game and the website for 

their Summer Carnival Campaign in the UK.



WEBSITE DEVELOPMENT



Start point: Key visual

We were given the original campaign 
poster designed by their Hong Kong 
HQ as a starting point to develop the 
website layout.



Graphic elements

Vibrant rainbows, summery colours, vector graphics 
and bold type were used to create a playful layout while 
the cutout product images helped to increase  
the brand exposure. 
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PRINT AND DIGITAL COMMUNICATION



Digital banners for Time Out and Foodism 
magazines and Tesco Supermarkets 
(digital and POS).



RECIPE POSTCARDS



We also designed a set of recipe postcards in 2 languages 
to encourage the audience to use LKK sauces to get new 
results in their BBQs.



www.magnetic-london.co.uk

hello@magnetic-london.co.uk
+44 (0) 20 3290 5226


